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VICE-CHANCELLOR’S WELCOME

I AM DELIGHTED to welcome you to the University of Wollongong and the Wollongong 
University College network, with campuses in Wollongong, Sydney and New Zealand. 

We are a University of international standing with an enviable record of achievement in 
teaching and research. Our students and staff come from diverse backgrounds, many 
from overseas. They share a culture that respects openness, inclusiveness, collegiality and 
diversity. I am proud of our talented, motivated and energetic staff - many of whom are 
leaders in their fi eld nationally and internationally.

For some years students have progressed from the Wollongong University College diplomas 
into the second year of bachelor degrees at the University. Now, our Bachelor of Business 
Administration degree is available to our students at Wollongong College in New Zealand. 
We welcome you to start and complete your BBA in Auckland, or if you prefer, transfer at 
any stage of your program to our main campus in Wollongong.

We understand students come to us, each with an individual dream:

• to learn about and reach beyond their fi eld of interest; 

• to explore many different experiences that will help them choose their future directions; 
and also 

• to meet others and enjoy a very special time in their lives. 

I hope that in either Australia or New Zealand, we can help you achieve your dream.

Professor Gerard Sutton
Vice-Chancellor
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AUSTRALIA’S NUMBER ONE TEACHING UNIVERSITY*

UOW received prominent rankings in the 2006 Australian Good 
Universities Guide, which ranks Australia’s universities over a range 
of criteria. Current maximum � ve-star rankings have been awarded 
in 2006 in the categories of: 

★★★★★ Research Intensity 
★★★★★ Graduate Rating 
★★★★★ Staff Quali� cations 
★★★★★ Getting a Job 
★★★★★ Positive Graduate Outcomes 
★★★★★ Graduate Starting Salaries 

UOW remains the only university to be named as Australia’s 
University of the Year by the Good Universities Guide two years 
in a row: 1999-2000 for its outstanding research and development 
partnerships and in 2000-2001 for preparing its students for the 
e-world.  

WOLLONGONG COLLEGE AUCKLAND

Wollongong College Auckland is an enterprise of the University 
of Wollongong, located in downtown Auckland, New Zealand. 
Wollongong College Auckland offers the UOW Bachelor of Business 
Administration, Diplomas in Business and Information Technology 
and English and Academic Preparation Programmes. 

Successful completion of the Diploma in Business gives entry to 
the second year of the BBA, and the Diplomas of Business and 
Information Technology lead to second year entry to a range of 
bachelor degrees at the University of Wollongong and several NZ 
Universities. Entry to the diplomas is from IELTS 5.5 or equivalent 
and successful completion of Year 12 or equivalent. Please refer to 
the table on page 8 for a guide to entry requirements.

* Ranked number one for teaching performance based on the Australian  
government Department of Education, Science and Training (DEST) 
Student Outcome Indicators for the Learning and Teaching Performance 
Fund (2005). The Australian Newspaper, August 2005.

THE UNIVERSITY OF WOLLONGONG BACHELOR OF 
BUSINESS ADMINISTRATION (BBA)

The Faculty of Commerce has designed the BBA to equip graduates 
with the theoretical framework and practical skills to operate in a 
rapidly changing and competitive commercial environment. The 
Faculty of Commerce has earned a strong reputation within Australia 
and overseas for the quality of its teaching and research. This quality 
is re� ected in the high demand for UOW Commerce graduates, 
evidenced by employment rates well above the national average and 
the high starting salaries earned by graduates.

The BBA is particularly relevant to those entering small or medium-
sized businesses, where employees may be managers from an early 
stage in their career, and where a broad professional and technical 
knowledge is required. Unlike the Bachelor of Commerce, students 
do not follow a particular major, instead completing subjects across a 
broad range of disciplines.

The BBA is available on the main campus in Wollongong and in New 
Zealand. In Wollongong College Auckland, the programme approved 
by the New Zealand Quali� cations Authority is the Wollongong 
College Level 7 Diploma in Business Administration, which leads 
to the award of the University of Wollongong Bachelor of Business 
Administration. 

Awards
• Students who graduate successfully will receive two awards: 

the Bachelor of Business Administration, from the University of 
Wollongong in Australia (same testamur/degree certi� cate as 
Australian students), and the Diploma in Business Administration 
Level 7 from Wollongong College in New Zealand.

Accreditation
• The Bachelor of Business Administration (BBA) is an award of 

the University of Wollongong recognized under the Australian 
Quali� cations Framework, and the Diploma in Business 
Administration Level 7 is accredited by the New Zealand 
government.

Diploma Articulation
• Upon successful completion of Wollongong College’s Level 6 

Diploma in Business students will progress onto the Level 7 
Diploma in Business Administration. Students can then graduate 
with a BBA after a further 16 to 24 months of study, subject to 
meeting the conditions for the award of the Bachelor of Business 
Administration.

Advanced Standing from other Institutions
• Students from other institutions, e.g. with a New Zealand Diploma 

in Business, may enter the programme with up to one full year’s 
advanced standing. This will be decided on a case-by-case basis. 
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PRE-DIPLOMA PREPARATION

These programmes prepare students who wish to take a diploma and 
meet the academic requirements, but do not have the English entry 
quali� cation. In addition to English preparation these programmes also 
focus on key academic subject areas where we have found students 
appreciate additional preparation. English for Academic Purposes (EAP) 
(Level 3) takes students with an IELTS of 4.0 or 4.5, and successful 
completion means students can progress to the EAP (Level 4) 
programme. Students with an IELTS of 5.0 or equivalent can enter the 
EAP (Level 4) programme direct and successful completion leads 
to entry to the Diploma in Business or IT. 

English for Academic Purposes (Level 3)
The programme consists of English Academic Skills, General Maths, 
Computing Laboratory and CALL (Computer Assisted Language Learning). 
It also includes structured sessions in the college library focussing on 
on-line learning.

English for Academic Purposes (Level 4)
The programme consists of English Language, focussing on IELTS 
Preparation (20 hours per week), Statistics and Accounting 
(4 hours per week each).

The minimum duration of these programmes is � ve weeks. The 
Wollongong University College Placement Test is available should the 
student have no English language quali� cations such as IELTS or TOEFL.

DIPLOMA IN BUSINESS (Level 6)

The Diploma in Business comprises eight � rst year (100-level) subjects 
taught over two sessions (eight months), with entry at IELTS 6.0. 
The three-session Diploma allows entry from IELTS 5.5 and includes an 
additional Tertiary Academic Skills subject, with the nine subjects spread 
over a three-session (one year) period. 

All subjects, other than Tertiary Academic Skills, are equivalent to core 
subjects in the UOW Bachelor of Business Administration (BBA) or 
Bachelor of Commerce degrees. 

Sessions are 14 weeks and include a two-week study and examination 
period. 

Assessment is by practical tasks, essays, mid session tests and � nal 
examinations. Subjects have a lecture and tutorial format or lecture 
and laboratory format timetabled over � ve days. 

This programme is also available at the Wollongong and Sydney 
campuses, Australia.

DIPLOMA IN BUSINESS ADMINISTRATION (Level 7)

The Diploma in Business Administration comprises 16 subjects at 
predominantly 200 level and 300 level. (See Subject Outlines on pages 6 
and 7). Successful completion of the Diploma in Business Administration 
leads to the award of the University of Wollongong Bachelor of Business 
Administration (BBA). The BBA testamur (certi� cate) the student 
receives is identical, whether the programme is completed in Auckland 
or Wollongong. Entry to the Diploma in Business Administration is 
normally from successful completion of the Diploma in Business, which 
is achieved by a 50% pass or better in all subjects. Students who have 
passed six of the Diploma in Business subjects can be admitted to 
the Diploma in Business Administration and take the last two subjects 
concurrently with the Diploma in Business Administration.

Entry to the Diploma in Business Administration is also possible from other 
institutions who teach equivalent Level 5 or Level 6 diplomas, such as the
New Zealand Diploma in Business, or a diploma belonging to another recog-
nised Australian university. Credit is awarded on a subject-by-subject basis.

BACHELOR OF BUSINESS ADMINISTRATION (BBA)

Students take all eight subjects in the Level 6 Diploma in Business (plus 
Tertiary Academic Skills if entry is at IELTS 5.5), plus 16 subjects in the 
Level 7 Diploma in Business Administration. The University of Wollongong 
BBA is awarded to students who successfully complete the 24 subjects or 
their equivalents where Recognition of Prior Learning has been granted.

DIPLOMA IN INFORMATION TECHNOLOGY

The Diploma in Information Technology is for students who intend 
to progress to the UOW Bachelor of Computer Science, Bachelor of 
Internet Science and Technology (BIST), or Bachelor of Information and 
Communication Technology (BICT).

The Diploma in Information Technology comprises eight � rst year 
(100-level) subjects taught over two sessions (eight months), with entry 
at IELTS 6.0. The three-session Diploma allows entry from IELTS 5.5 
and includes an additional Tertiary Academic Skills subject, with the 
nine subjects spread over a three-session (one year) period. 

Sessions are 14 weeks and include a two-week study and examination 
period. 

Assessment is by practical tasks, essays, mid session tests and � nal 
examinations. Subjects have a lecture and tutorial format or lecture 
and laboratory format timetabled over � ve days. 

This course is also available at the Wollongong Campus, Australia.

Pin Chen 

Pin was one of the � rst students 
to graduate from Wollongong 
College, completing her Foundation 
Certi� cate in February 2004. 
She is currently completing her 2nd 
year of a Bachelor of Commerce at 
the University of Auckland. 
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Mickey Zhu

Mickey completed his Diploma 
in IT and decided to get a 
job in New Zealand. He was 
able to attain a work visa 
immediately after graduating 
and is working as a technician 
for an online department store.

PROGRAMME
DESCRIPTIONS
PROGRAM



BACHELOR OF BUSINESS ADMINISTRATION

Code Subject 

DIPT001  Tertiary Academic Skills 

This subject is designed to enable students in the Diploma courses to 
continue to upgrade their English language and research skills to a level 
appropriate for study in a university context. 

DIPB100  Accounting 1A (ACCY100)

Accounting 1A is an introduction to the processes involved in obtaining 
information regarding income and wealth, and the techniques of 
processing this information, as a basis for decision-making.

DIPB101  Marketing Principles (MARK101)

This subject introduces students to Marketing, which seeks to obtain 
and analyse information about consumer responses to the goods and 
services offered by retail organizations and service providers. The 
material covered assists those who want to be specialist marketers and 
those interested in undertaking other business or professional studies. 

DIPB102  Accounting 1B (ACCY102)

Accounting 1B builds on the concepts developed in Accounting 1A. 
It examines � nancial measures of business activities and the various 
ways in which these can be recorded and reported to interested parties. 
Also, it introduces management accounting and decision-making.

DIPB110  Introduction to Business Information Systems (BUSS110)

This subject considers the roles of information systems in modern 
organizations and the functions and purposes of various business 
systems such as Payroll or Personnel. It also provides hands-on 
experience of the use of computer productivity software.

Code Subject 

DIPB111  Introductory Microeconomics (ECON111)

This course introduces a wide range of elementary microeconomic 
topics and provides an understanding of the nature and usefulness of 
basic economic analysis. It also provides a foundation for the study of 
other disciplines related to the business world.

DIPB112  Macroeconomic Essentials for Business (ECON101)

This course is an introduction to the discipline of economics and 
provides a better understanding of macroeconomic questions. It thereby 
enables students to gain a better understanding of macroeconomic 
events and how these may impact on business activity.

DIPB121  Quantitative Methods 1 (COMM121)

This subject introduces quantitative techniques and their application 
to business economics. Topics covered include descriptive statistics, 
probability, sampling, con� dence intervals, hypothesis testing, 
elementary correlation, and regression analysis. Students are introduced 
to the use of computer programs such as SPSS for estimation and 
analysis.

DIPB130  Introduction to Management (MGMT110)

This subject introduces students to the challenges that managers face 
in a global business environment in the tasks of planning, organizing, 
leading and controlling. Topics include: social responsibilities and 
managing diversity, globalization, decision making, planning, motivation, 
leadership, teamwork and management of human resources.

A. DIPLOMA IN BUSINESS (Level 6) - 8 OR 9 SUBJECTS
The DIPB code is the Wollongong College subject code.  The bracketed code is the UOW BBA subject code.
DIPT001 TAS is required for students on the three-session diploma pathway only, who can thereby enter with an IELTS score of 5.5 or equivalent.

Christie Zhao

Christie completed her 
Diploma in Business in 

January 2005 and gained 2nd 
year entry to AUT, Auckland 

University of Technology, 
where she is taking a

Bachelor of Business.

SUBJECT OUTLINES
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Yun Liu

Yun is one of the � rst students in the BBA 
programme in New Zealand. She � nished her 

Diploma in Business in two sessions, with a 
Distinction and four Credits and is now taking four 

subjects towards the BBA. She hasn’t decided 
yet whether she will complete the programme in 

Auckland or transfer to Wollongong.



Code Subject Pre-requisites

COMM100  Employment Relations na

This subject introduces students to the ways in which individuals, 
organisations and institutions seek to control work and the employment 
relationship, and the context in which they function. The subject 
examines the institutions and processes developed by the state, 
employers and employees to represent their respective interests in the 
administration and control of the employment relationship. A variety 
of ways of looking at employment relations - frames of reference and 
theories of industrial relations and human resource management - are 
assessed relative to real world cases to encourage students to reach 
their own conclusions through independent critical analysis.

LAW100  Law in Society na

LAW 100 is designed to be undertaken by students who are enrolled 
in a program leading to a degree other than a degree in law. Its goal 
is to introduce students, in ways that are stimulating and intellectually 
challenging, to the idea of law and its relationship to society. It also aims 
to provide a knowledge and skills base for those intending to pursue 
further legal studies.

MARK217  Consumer Behaviour MARK101 (DIPB101)

Consumer Behaviour involves gaining a greater understanding of 
consumers as individuals by studying perception, learning and 
memory, motivation and values, personality, lifestyles, attitudes and 
attitude change. Additionally, the content of this subject focuses 
upon consumers as decision-makers, involving an examination of the 
entire purchase process. Other areas of interest include household 
and organisational decision-making, and the in� uence of culture on 
consumption.

MGMT102  Business Communication na

This subject introduces the concept and practice of effective 
communication in business and in workplaces. It offers knowledge and 
information on how students can become more effective communicators 
personally and professionally. It examines and discusses the process of 
communication. In addition, this subject examines and discusses issues 
of ethics, the cultural and organisational contexts of communicating, the 
personal skills required such as understanding non-verbal messages, 
how to listen well, building relationships, interviewing, effective meetings 
and delivering presentations in business and workplaces.

ACCY211  Management Accounting II ACCY100 & ACCY102
  (DIPB100 & DIPB102)

The goal of this subject is to provide students with an understanding 
of those concepts that are fundamental to the use of management 
accounting. Generally speaking, management accounting is the 
presentation of accounting information in such a way as to assist 
those responsible for management in controlling the business and in 
the making of day-to-day decisions and in the formulation of policy. 
Hence, management accounting is concerned with the provision of 
management information. This subject is concerned with the information 
the accountant should provide management to assist in planning, 
decision-making and control.

Code Subject Pre-requisites

MARK270  Services Marketing MARK101 (DIPB101)

Services Marketing covers the practice of marketing of services. 
Signi� cantly, this incorporates both conceptual and practical issues not 
always evident in the existing marketing literature covering the marketing 
of products. As well, the global growth of the service sector has focused 
attention on the marketing function of organisations serving this sector. 
This subject is designed to equip practitioners to function effectively in 
the expanding world of services marketing.

BUSS 211  Requirements Determination  BUSS110 (DIPB110)
 and Systems Analysis

This subject aims to introduce the student to the techniques 
and technologies of structured systems analysis. It examines the 
complementary roles of systems analysts, clients and users in life cycle 
development methods. Data � ow analysis and process descriptions are 
introduced and the relation to object orientation examined. The student 
will make use of a Computer Aided Software Engineering (CASE) tool to 
document solutions to typical problems.

FIN211  Business Finance 1 ACCY100 & ACCY102
  (DIPB100 & DIPB102)

Management needs to be informed in order to make effective decisions. 
This is as true for the � nance function as for other areas of business 
activity.  The aim of this subject is to explore the alternatives available to 
managers as they seek to make corporate � nancial decisions to � nance 
their business activities, as well as to provide analytical tools to evaluate 
investments. The main focus throughout the subject is on � nancial 
decision-making. Major business � nance decisions are considered in 
terms of investment risk and return.

MGMT206  Managing Human Resources MGMT110 (DIPB130)

This subject is an introduction to the � eld of Human Resource 
Management (HRM). In broad terms, HRM is concerned with the 
concepts, techniques and activities involved in managing the � ow 
of people through work organisations. To the extent that people, the 
human resource, are increasingly being recognised as a signi� cant (but 
often untapped) source of competitive advantage for organisations, it 
is important for managers at all levels and in all areas - not just human 
resource specialists - to have an appreciation of HRM. Consequently, 
this subject is designed to appeal both to students with a particular 
interest in the � eld and to those who have a general interest in ‘people 
management’ issues. No prior knowledge of the subject, or of the 
behavioural sciences and social sciences that inform it, is assumed or 
needed.

ECON302  Transitional Economics  ECON101 & ECON111
  (DIPB112 & DIPB111)

Emphasis will be placed upon transition issues arising for: the formerly 
centrally planned economies of Europe and Asia as they have moved 
towards market oriented economies; developed market economies in 
Europe as existing and prospective members of the European Union 
move towards a more advanced stage of trade, investment, and � nancial 
integration; developing market economies in East Asia as they attempt to 
achieve a higher level of economic development.

B. DIPLOMA IN BUSINESS ADMINISTRATION (LEVEL 7) – 16 SUBJECTS
Successful completion of the Level 7 diploma leads to the award of the UOW BBA. 

BACHELOR OF BUSINESS ADMINISTRATION 
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Code Subject Pre-requisites

ECON205  Macroeconomic Theory and Policy ECON101 (DIPB112)

The aim of the subject is to analyse the major factors which determine 
economic behaviour in the aggregate and to evaluate how alternative 
macroeconomic policies may improve economic performance. In 
doing so the subject examines the major determinants of aggregate 
demand equilibrium, namely consumption and investment demands, 
international factors, money and interest. Monetary and � scal policies 
are examined using this analytic structure to determine the effectiveness 
of these policies for an open economy. Aggregate supply equilibrium is 
then analysed in terms of wages, prices and employment. The problems 
of in� ation and employment are also considered along with possible 
wages policies. 

MGMT314  Strategic Management MGMT110 & MARK101
  (DIPB130 & DIPB101)

The subject deals with policy formulation and planning functions in 
the business enterprise. Topics include: Business mission; Customer 
and competitor analysis; Industry analysis; Environmental analysis; 
Strategy and organisation; Alternative business strategies. Stress will be 
laid on the process by which opportunities and threats to the business 
enterprise are recognised and evaluated, and on the strategies required 
to meet them.

MARK344  Marketing Strategy MARK101 (DIPB101)
  Plus 2 MARK subjects

This is the ‘capstone’ unit in the marketing major. As such it is designed 
to integrate skills and knowledge in a number of other business 
disciplines. It will draw heavily on the areas of not only marketing theory 
and market research methods but also economics, � nance, managerial 
accounting and management theory. It is designed to develop analytical 
skills and diagnostic ability for the proposal, implementation and control 
of alternative marketing strategies and plans.

ECON309  Environmental Economics  (ECON111 (DIPB111)

This subject provides a comprehensive analysis of environmental issues 
using both the traditional theory of economic externalities and the newer 
analysis of ecologically sustainable development.  Both approaches are 
used to explain the economic aspects of and evaluate environmental 
policy in Australia and developing countries.

FIN227  Finance in Small Businesses FIN221 or ACCY211      

This subject is intended for those who have an interest in developing 
small businesses, whether as entrepreneurs, as advisors to 
entrepreneurs, or as potential investors. Such questions as how 
to assess the value of an endeavour or how to undertake � nancial 
forecasting in the small � rm environment are taught. Strategic issues 
such as the tradeoffs between alternative � nancing choices and � exibility 
and control are also covered. Contemporary � nancial theory, grounded 
in studies of large listed corporations, is not always applicable to small 
and medium sized � rms. As a consequence, some emphasis will be 
placed on the modi� cation of traditional � nancial theory when applied 
to small � rms.

Code Subject Pre-requisites

MGMT389   International Business MGMT110 & MARK101
 Management (DIPB130 & DIPB101)

This subject provides an introduction to management within an 
international business perspective. Business is becoming increasingly 
global and � rms require managers who understand and can resolve 
the challenges faced in surviving and succeeding in this competitive 
environment. Greater internationalisation of business requires � rms 
to be more competitive, dynamic, and interdependent. Managers 
must understand the complexities of global economic, political, socio-
cultural, and � nancial forces and recognise how they affect their � rm. 
Management challenges include dealing with the uncertain external 
environment, managing cultural diversity, handling the increased risk 
of international operations, and developing appropriate international 
strategies. Managers capable of operating in this environment will have 
truly global skills and will enhance their career prospects in today’s 
exciting international business context.

ADDITIONAL SUBJECTS:

BUSS308  Computer Systems Management BUSS211 plus 6 cp of 
  300-level BUSS subjects

Students will be introduced to the issues involved in the successful 
management of a medium sized computer installation in an organisation. 
Topics covered will include the role of strategic information systems 
planning; hardware/software speci� cation; tendering procedures; system 
evaluation and selection; benchmarking; project management (including 
the management of people); operational management; quality control; 
system performance monitoring and testing and systems maintenance.

BUSS312  Distributed Information Systems  (6cp of 200 
  level BUSS subjects)

This subject examines distributed information systems and data 
communications technology and their support of organisational 
objectives, the design of networked computer systems, the selection of 
appropriate hardware and software platforms and the current and future 
trends in data communications.
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Adam Zhou (far right)

Adam was one of the fi rst students to progress from Wollongong College Auckland to 
UOW. He is now in his 2nd year of the Bachelor of Information Technology. Adam says: 
“The Faculty of Informatics is very good with a lot of good teachers – and the labs are 

excellent. UOW is beautiful, with many trees. I often sit outside to read and work. I am 
planning to take a Master’s degree here, because UOW is really good.” 



ACADEMIC AND ENGLISH LANGUAGE ENTRY REQUIREMENTS

Diploma graduates have a wide choice 
of Universities in which to complete their 
degree in addition to the University of 
Wollongong. Our relationships with a 
number of partner institutions means 
you have a wide choice once you have 
successfully completed your programme.

Which New Zealand university* can I attend?
University of Auckland,  Auckland 
University of Technology, Lincoln 
University, Massey University.

Which Australian university* can I attend?
University of Wollongong, Australian 
Catholic University, Central Queensland 
University, Edith Cowan University, 
Grif� th University, James Cook University, 
Murdoch University, University of Southern 
Queensland, University of Western Sydney.

*Note that different universities recognise 
different programmes and may have 
entry requirements in addition to diploma 
graduation.

ENTRY REQUIREMENTS
AND PATHWAYS

The same academic entry criteria as Diploma 3-session apply to the Pre-Diploma Preparation 
programmes English for Academic Purposes Level 3 and English for Academic Purposes 
Level 4. The above quali� cations should only be used as a guide and are subject to review 
at any time.

Country Quali� cation Score or Average for 3-session  2-session
  diploma diploma

Bangladesh  High Secondary Certifi cate  GPA 2.5 / 45% 3.0 / 50%

Cambodia Upper Secondary Year 3 Superior grades

China Senior High School Year 3 60% in best 4 academic subjects 70%

Hong Kong Form 6 completed or  HKCEE 4 D grades in non-language subjects HKALE
 attempted HKALE plus 50% average in all Form 6 subjects 2 Ds

India ICSE, CBSE 
 and specifi ed states 45% average of 4 academic subjects 55%

 Other states 50% average of 4 academic subjects 60%

 Year 11 Superior grades

 All-India SC 4 D grades

Indonesia SMU 3 6.5 average over 7 academic subjects 7.0

 SMU 3 Elite Schools NEM/UAN 5.5 6.0

International 
Baccalaureate   IB Certifi cate 6 subjects; 15 points 20

Japan Senior High School Year 3 GPA 2.7 average over 4 academic subjects 3.5

Korea Senior High School Year 3 60% average over 4 academic subjects 70%

Laos Upper Secondary Year 3 Superior grades

Malaysia STPM 1: aggregate of C in best 3 subjects 3

Nepal High School Certifi cate Division 1: 60% 75%

Pakistan Intermediate Secondary 
 School Cert    55% 60%

Russia Secondary General Year 2 Superior grades

Singapore Form 6 completed or  O-levels 4 D grades plus A-levels
 attempted A-level 50% average in all Form 6 subjects 2 Ds

Thailand Mayatom 6 GPA 2.5 out of 4 2.8

Turkey General High School Year 4 Superior grades

Vietnam Upper Secondary Certifi cate GPA 5 out of 10 7

DIPLOMA IN INFORMATION TECHNOLOGY (Level 6)

DIPT001  Tertiary Academic Skills 

This subject is designed to enable students in the 
Diploma courses to continue to upgrade their English 
language and research skills to a level appropriate for 
study in a university context.

DIPT102  Systems

This subject considers various topics from Computer 
Science and Information Technology in a non-
programming context. These include: Human-
Computer Interface, Information Modeling, Intelligent 
Systems, Networks, Operating Systems, Software 
Design and Development and Professional ethics, rights 
and responsibilities.

DIPT103  Algorithms & Problem Solving

This subject introduces the basic concepts of 
algorithms and their relationship to data structures and 
problem solving. Topics include sorting, searching and 
counting problems and the principal algorithms used in 
their solution.

DIPT114  Procedural Programming

This subject introduces students to computer 
programming. It provides practical experience in 
writing, debugging and testing programs in the C++ 
Integrated Development Environment. Topics covered 
include computer algorithms, program design, 
implementation and documentation. 

DIPT121  Discrete Mathematics

This subject uses non-calculus techniques, especially 
those of logic and number theory, to introduce students 
to the spirit of mathematical inquiry and critical analysis. 
This subject is well suited to computer science students. 

DIPT124  Object Programming

This course introduces a variety of concepts and 
techniques aimed at giving students a strong foundation 
in object-oriented program implementation. The topics 
of operating systems, software testing, and event-driven 
programming are considered also.

DIPT131  Understanding Variation and Uncertainty

This course introduces the concepts and theory involved 
in making sense of the variability and uncertainty that 
is experienced whenever measurements are made. 
The main topics covered are: Exploring Variation in 
Data, Modeling Uncertainty, Estimation and Hypothesis 
Testing.

DIPT140 Analytical Thinking for Technology

This subject introduces the techniques of critique as 
used in the area of information and communication 
technology. These techniques of case study, report 
and critical essay are applied across the themes of the 
internet and the web, systems design and development, 
computers and education, and power and ethics. 

DIPB130  Introduction to Management 

This subject introduces students to the challenges that 
managers face in a global business environment in the 
tasks of planning, organizing, leading and controlling. 
Topics include: social responsibilities and managing 
diversity, globalization, decision making, planning, 
motivation, leadership, teamwork and management of 
human resources.
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PROGRAMME AVAILABILITY

Programme University of Wollongong WUC - Wollongong WUC - Sydney Wollongong College Auckland

Bachelor of Business 
Administration                 *

Diploma in Business 

Diploma in IT 

Pre-Diploma Preparation 

IELTS Preparation 

General English

*The Auckland 

Programme is 

approved by NZQA 

as a Diploma in 

Business Administration 

(Level 7 on the NZ 

National Qualifi cation 

framework), which 

leads to the award of 

the UOW BBA

DATES AND FEES
Bachelor of Business Administration
Diploma in Business
Diploma in Information Technology

Sessions commence Sessions � nish

3 October 2005 27 January 2006

13 February 2006 26 May 2006

12 June 2006 22 September 2006

9 October 2006 26 January 2007

12 February 2007 25 May 2007

11 June 2007 21 September 2007

LATE ENTRY DIPLOMA 
(Diploma in Business and Diploma in IT only)

Sessions commence Sessions � nish

21 November 2005 27 Jan 2006

27 March 2006 26 May 2006

24 July 2006 22 September 2006

20 November 2006 26 January 2007

26 March 2007 25 May 2007

23 July 2007 21 September 2007

ACADEMIC PROGRAMMES - FEES FOR 2006  Fees are in New Zealand Dollars

 Cost per Subject Number of Subjects Total Tuition Fees

Diploma In Business 
Diploma in Information Technology
(Two sessions) $2,033 8 $16,264

Diploma In Business 
Diploma in Information Technology
(Three Sessions) $2,033 9 $18,300

Diploma in Business Administration 
Level 7  $1,945 16 $31,120

COMPULSORY SERVICE FEE

This fee includes application and processing fee, library fees, internet and email access, some school 

materials and medical and travel insurance, required for all international students.

Academic Programmes (Per 14-week session) $270 per session

English for Academic Purposes $12 per week plus medical insurance 

OTHER FEES

Airport pickup $80

Homestay 

placement fee $200

Homestay bond $420 *

Single room 

(min four weeks) $210 per week **

Twin share $195 per week **

Books $350 per session***

English for Academic Purposes Level 3 and 4                         $370 per week - intakes every Monday

PAYMENT DETAILS

Account Name: 
Markhams MRI WUC Fees Trust

Account Number:  
03 0252 0013270-00

Bank:                   
Westpac

Branch:       
Tower Branch

Bank Address:  
120 Albert Street, Auckland NZ
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Lin Cong
Lin came to Wollongong College in October 2003, and � rst took an 

English language programme, then Foundation, then the Diploma in IT. 
He graduated in May 2005 and is now in the 2nd year of a Bachelor of 

Information Science at Massey University.
DATES
AND FEES

* Refunded at the end of the homestay period 
providing there is no damage to property, or 
early departure from homestay without giving 
required two weeks’ notice.

** Includes administration fee.

*** students must buy textbooks for all subjects
which require a text. $350 is an approximate 
guide.

Note: Includes 16 meals per week (breakfast, 
dinner and weekend lunches). An option for 
weekday lunches is available.



CODE 
Wollongong College Auckland has agreed to observe and be bound by the Code of Practice for the Pastoral Care of 
International Students published by the Minister of Education. Copies of the Code are available on request from this 
institution or from the New Zealand Ministry of Education website at http://www.minedu.govt.nz/goto/international

IMMIGRATION 
Full details of visa and permit requirements, advice on rights to employment in New Zealand while studying, and 
reporting requirements are available through the New Zealand Immigration Service, and can be viewed on their 
website at http://www.immigration.govt.nz

ELIGIBILITY FOR HEALTH SERVICES 
Most international students are not entitled to publicly funded health services while in New Zealand. If you receive 
medical treatment during your visit, you may be liable for the full costs of that treatment. Full details on entitlements 
to publicly-funded health services are available through the Ministry of Health, and can be viewed on their website at 
http://www.moh.govt.nz

ACCIDENT INSURANCE
The Accident Compensation Corporation provides accident insurance for all New Zealand citizens, residents and 
temporary visitors to New Zealand, but you may still be liable for all other medical and related costs. Further information 
can be viewed on the ACC website at http://www.acc.co.nz

MEDICAL AND TRAVEL INSURANCE
International students must have appropriate and current medical and travel insurance while studying in New Zealand.

CONTACT DETAILS
Level 7, Wollongong University College House
155 Queen St
PO Box 1099 Shortland St
Auckland City
New Zealand
Ph (+64) 9 966 6730
Fax (+64) 9 966 6731
Email info@wuc.ac.nz
Website www.wuc.ac.nz

Wollongong College Auckland attempts to ensure that the information contained in this brochure is correct at the time of printing 
(November 2005). However sections may be amended without notice by the College in response to changing circumstances or for any 
other reason. Applicants should check with the College at the time of application/enrolment whether any later information is available.
 
Wollongong University College CRICOS number: 00055G
University of Wollongong CRICOS number: 00102E
NZQA Provider Number: 7568 
 
Wollongong College Auckland is an operation of ITC (New Zealand) Limited (Company Number 1254481).


